syt ot
Ty § = = educational s
author : O t e

m,._,

hlstury o

fmyth ;& | share - a
. e itEi 3 experlgnnce o
KadhaiTales sword—' & 8
= =

KadhaiTales the storytelling division of AskKrishna CFM brings in the elements of Mindfulness,
Neuroscience, Education, Mythology, Business Management and Leadership into storytelling to
varied learners thatinclude

Corporates: to make your pitches reach the target audiences more efficiently and effectively.
Especially customer sales pitches, capital raising, venture capital funding that require ideation and
impact beyond just words, visuals and media; a deeper emotional connect to which your target
audiences can relate.

Institutions: schools and colleges today face numerous challenges to get and retain the attention
of students. KadhaiTales, applies varied learnings from neurosciences and Mindfulness to bring
outlearningideas to increase and retain the attention span of

your students across levels and subjects.

Counselling & Psychotherapy: conscious attention and awareness is always a challenge and it's
deep impact is what creates lots of disorders. To help people on this, we customise solutions and
outcomes through metaphors and stories blending thought process from psychology,
Mindfulness and meditation to reach and impact the subconscious levels.

The whole thought process is driven by a team of psychologists, business leaders and educators
who understand how the human mind works and how to tap it. Through centuries it has been well
established that stories have played an integral part in shaping our brains and memory. The key is
how to weave a story that touches and reaches the mind of your audience and how you make an
impact after you finish your pitch orinteraction.

AskKrishna Centre For Mindfulness (P) Ltd.,
# 9, Race Course, Coimbatore-18.

+91 96889 66449 i info@askkrishna.in
www.askkrishna.in




